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Abstract : This study aims at exploring the influence of aspects of entrepreneurial marketing on a firm’s performance.
Entrepreneurs are not only supported by resources control to obtain sustainable competitive advantage, but it should also be
supported by intangible resources. Entrepreneurial marketing provides the opportunity for entrepreneurs to proactively find
better  ways to  create value for  desired customers,  to  create innovation,  and to build customer equity.  Entrepreneurial
marketing has the medium between entrepreneurship and marketing, and serves as an umbrella for many of the emergent
perspectives on marketing. It has eight underlying dimensions. They are proactiveness, calculated risk-taking, innovativeness,
an opportunity focus, entrepreneurial orientation, resource leveraging, customer intensity, and value creating. The research
method of the study was a qualitative study by having an interview with 8 small companies in Kudus Region, the Central Java,
Indonesia. The interviewees were the owner and the manager of the company that had the scope work of small business
enterprise in wood crafting industry. The interview was related to the implementation of the elements of the entrepreneurial
marketing. The result showed that the small business enterprises had implemented the elements of entrepreneurial marketing
in supporting their daily activities. The understanding based on the theoretical implementation was well executed by the owner
and managers. The problems in managing small business enterprises were related to the full support by the government and
the branding management. Furthermore, the innovation process should be improved especially the use of internet to promote
the product, to expand the market and to increase the firm’s performance.
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