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Abstract : Known, Green IT is a concept about how to use the technology (IT) wisely, efficiently, and environmentally.
However, it exists as the consequence of the rapid-growth of the technology (especially IT) currently. Not only for the
environments, the usage of Green IT applications, e.g. Cloud Computing (Cloud Storage) and E-Money (E-Cash), also gives its
benefits for the organizational business strategy (especially the organizational product/service strategy) in order to gain the
organizational competitive advantage (to be the market leader). This paper takes the case at E-Money as a Value-Added
Services (VAS) of a telecommunication firm (company) in Indonesia which it also competes with the competitors’ similar
product (service). Although it has been a popular telecommunication firm’s product/service, but its strategic values for the
organization (firm) is still unknown, and therefore, the aim of this paper is for analyzing its strategic values for gaining the
organizational competitive advantage. However, in this paper, its strategic value analysis is viewed by how to assess (consider)
its strategic benefits and also manage the challenges or risks of its implementation at the organization as an organizational
product/service. Then the paper uses a research model for investigating the influences of both perceived risks and the
organizational cultures to the usage of Green IT Application at the organization and also both the usage of Green IT Application
at the organization and the threats-challenges of the organizational products/services to the competitive advantage of the
organizational products/services. However, the paper uses the quantitative research method (collecting the information from
the field respondents by using the research questionnaires) and then, the primary data is analyzed by both descriptive and
inferential statistics. Also in this paper, SmartPLS is used for analyzing the primary data by the quantitative research method.
Besides using the quantitative research method, the paper also uses the qualitative research method, such as interviewing the
field respondent and/or directly field observation, for deeply confirming the quantitative research method’s analysis results at
the certain domain, e.g. both organizational cultures and internal processes that support the usage of Green IT applications for
the organizational product/service (E-Money in this paper case). However, the paper is still at an infant stage of in-progress
research. Then the paper’s results may be used as a reference for the organization (firm or company) in developing the
organizational business strategies, especially about the organizational product/service that relates to Green IT applications.
Besides it, the paper may also be the future study, e.g. the influence of knowledge transfer about E-Money and/or other Green
IT application-based products/services to the organizational service performance that relates to the product (service) in order
to gain the competitive advantage.
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