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Abstract : Gravity models and panel data modelling of tourism flows are receiving renewed attention, after decades of general
neglect. Such models have quite different underpinnings from conventional demand models derived from micro-economic
theory.  They operate at a different level  of  data and with different theoretical  bases.  These differences have important
consequences for the interpretation of the results and their policy and managerial implications. This review compares and
contrasts the two model forms, clarifying the distinguishing features and the estimation requirements of each. In general,
gravity models are not recommended for use to address specific management and marketing purposes.
Keywords : gravity models, micro-economics, demand models, marketing
Conference Title : ICHTMM 2014 : International Conference on Hospitality, Tourism Marketing and Management
Conference Location : Paris, France
Conference Dates : June 26-27, 2014

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

Vol:8, No:06, 2014

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
rin

g 
Vo

l:8
, N

o:
06

, 2
01

4 
pu

bl
ic

at
io

ns
.w

as
et

.o
rg

/a
bs

tr
ac

ts
/6

29
2.

pd
f

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 8(06) 2014 1

https://publications.waset.org/abstracts/6292.pdf

