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Abstract : Gravity models and panel data modelling of tourism flows are receiving renewed attention, after decades of general
neglect. Such models have quite different underpinnings from conventional demand models derived from micro-economic
theory. They operate at a different level of data and with different theoretical bases. These differences have important
consequences for the interpretation of the results and their policy and managerial implications. This review compares and
contrasts the two model forms, clarifying the distinguishing features and the estimation requirements of each. In general,
gravity models are not recommended for use to address specific management and marketing purposes.
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