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Abstract : The rise of the Internet in the late twentieth century rapidly gains information and understands the world through
screens. The digital way of communication through the Internet becomes an ordinary daily pattern. In the digital era, Fashion
has been tremendously shared on social media platform especially because of the emergence of #OOTD (Outfit of the Day).
Fashion cannot survive without the media. The media have played a vital role in shaping fashion into the complex cultural
phenomenon it has become, and fashion has become an intrinsic part of today’s visual culture, and vice versa. Islamic Muslim
Fashion has become a trend in Indonesia. It is said that social media has a huge impact in its development. Indonesia is ranked
among the most users of social media. That is why people who wear hijab also use social media for different purposes, one of
this is to introduce hijab fashion. Consequently, they are becoming famous in social media. Social media has become a tool for
communicating their beliefs as a Muslim as well as personal branding as a good hijabi yet with a fashionable style. This study
will examine how social media especially Blog and Instagram can lead the movement of Islamic Modest Fashion in Indonesia,
how it triggers the consumer culture to hijabi, how they visualize their style in their social media. This research had been
conducted through in-depth interviews with several bloggers who created Hijabers Community who have made a new trend in
Islamic fashion and also Instagrammers who made their feeds as a style inspiration. This research is based on empirical
research with qualitative methods (text and picture analysis). The methodology used for this research is by analyzing Blog and
Instagram through visual analysis on the social media especially about the Islamic Modest Fashion trend. This research also
contains a literature review of a diverse group of works on topics related to the study. This research will be examined through
several  theoretical  frameworks  including the  study of  social  media,  visual  analysis  and consumer culture.  Fashion and
consumer culture are also two main topics because fashion furthermore leads to consumer culture. The benefit of this research
is for gaining the insight how social media can visualize the trend in hijab fashion style of Indonesian people.
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