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Abstract : Islamic Muslim fashion has become a trend in Indonesia. It is said that social media has a huge impact on its
development. Indonesia is ranked among the most users of social media. That is why people who wear hijab also use social
media for different purposes, one of this is to introduce hijab fashion. Consequently, they are becoming famous in social media.
Social media has become a tool for communicating their beliefs as a Muslim as well as personal branding as a good hijabi yet
with a fashionable style. This research will examine the social media such as Blog and Instagram, how it triggers the consumer
culture to hijabi,  what is  the actual  meaning behind of  their  feed posts  in their  social  media,  how they produce good
photograph in their social media and for what reason they use social media. This research had been conducted through in-
depth interviews with several bloggers who created Hijabers Community who have made a new trend in Muslim fashion and
also Instagrammers who made their feeds as a style inspiration. The methodology used for this research is by analyzing Blog
and Instagram through visual analysis that also examines the semiotic meaning behind the photographs that are posted by the
people on the social media especially about the Islamic Modest Fashion trend. The theoretical framework for this research is
about studying social media that is examined through visual analysis. The Muslim fashion trend was lead by several bloggers
and continued to Instagram which then created a consumption pattern. From colourful colors, pastel colors, monochrome
colors to neutral coffee tone colors, it was influenced by the Muslim fashion designers that also become digital influencers in
social media. It was concluded that social media had been a powerful promotional and effective tool to change the trend in
Indonesian Muslim Fashion trend.
Keywords : blog, instagram, consumer culture, muslim fashion, social media, visual analysis
Conference Title : ICCFTCM 2017 : International Conference on Current Fashion Trends, Clothing and Media
Conference Location : Toronto, Canada
Conference Dates : June 15-16, 2017

World Academy of Science, Engineering and Technology
International Journal of Social and Business Sciences

Vol:11, No:06, 2017

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 S
oc

ia
l a

nd
 B

us
in

es
s 

Sc
ie

nc
es

 V
ol

:1
1,

 N
o:

06
, 2

01
7 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/6
24

11
.p

df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 11(06) 2017 1

https://publications.waset.org/abstracts/62411.pdf

