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Abstract : The objective of this research is to accentuate the importance of Visual Corporate Identity by utilizing Malay motifs
amalgamated with Malay proverbs to enhance the corporate brand of The Design School (TDS) of Taylor’s University. The
researchers aim to manipulate festive money packet as a mean to communicate to the audience by using non-verbal visual cues
such as colour, languages, and symbols that reflect styles and cultural heritage. The paper concluded that it is possible to
utilize Hari Raya packet as a medium for creative expressions by creating high-impact design through the symbolism of
selected Malay proverbs and traditional  Malay motifs  to enhance TDS corporate visual  identity.  It  also provides a vital
contribution to other organizations to understand an integral part of corporate visual identity in heightening corporate brand
by communicating indirectly to its stakeholders using visual mnemonic and cultural heritage.
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