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Abstract : Journalism atmosphere in present era is highly competitive so that what matters the most is “the speed of news
broadcasting”. The first newspaper that lets out the news is therefore of higher validity. The value of the news is in fact in its
truthfulness. Expressing the facts and reality is an accepted norm in professional media arena and it is as well considered the
acceptable and trustworthy language for journalism. However, different conditions generate self-censorship. The present study
seeks to explore the relationship between self-censorship and satisfaction of Iran newspaper’s readers. Thus, the statistical
population including journalists of Iran newspaper for Tehran’s readers was estimated 384 persons based on Morgan table.
Through cluster sampling, 50 journalists were selected so that totally the sample size was 434 persons and questionnaire was
applied for data analysis and based on Alpha Chronbache, it was supported. Through Pierson correlation, the main and all
subsidiary hypotheses were supported except the forth one.
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