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Abstract : Creative industry in Indonesia become an important aspect of the economy. One of the sectors of creative industry
which give the highest contribution toward Indonesia’s GDP is fashion sector. In line with the target of Indonesia in 2020 to be
the qibla’ of moeslem fashion of the world, all of the stakeholders of the business ecosystem should collaborate. Rather than
focus on the internal aspects of producer, external aspects such as customers, government, community, etc. become important
to be involved in the ecosystem to support the development and sustainability of those fashion sector. Unfortunately, although
Indonesia has the biggest moeslem population, the number of hijab business penetration only 10%. Therefore, this research
aims to analyze and develop the virtual co-creation platform for hijab creative industry as the strategy to achieve sustainability
and increase the market share. This preliminary research describes the main stakeholders in the hijab creative industry based
on business model approach. This business model is adapted by considering the service science context, and the data is
collected by using the qualitative approach especially in-depth interview. This business model shows the relationship between
resource integration, value co-creation, the value proposition of the company, and also the financial aspect of the business.
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