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Abstract : China's mobile payment market has boomed in the past few years. WeChat (Chinese name as Weixin) owned by
Tencent is known as the fastest growing all-in-one social messaging platforms. The company has launched the WeChat Pay in
2013, in which users can link their credit card to their user account and make payments within the app’s built in digital wallet.
WeChat Payment is a one-stop payment tool that can provide a seamless online experience for the shoppers to transfer money
between  WeChat  users  (peer-to-peer)  and  make  payments  online  by  scanning  a  QR  code,  a  prominent  facilitator  for
transactions in WeChat, to complete the payment with the app without directing the users to the external websites. The aims of
this study are to examine the effectiveness of WeChat mobile payment in China as well as the impacts of the China teen’s
online purchasing behavior since the establishment of WeChat Payment. The research method of this study is conducted by
both online survey on Sojump, a popular online survey platform in China. A total of 120 respondents among 18 to 25 teens in
China completed the survey. Data sources included participants’ response to an end-of-session questionnaire, encompassing
with the types of multiple choice, open-ended questions. To have an in-depth analysis, a face-to-face interview with a Chinese
teen who is a frequent user of the WeChat Pay. The main finding of the study shows that the majority of the teenagers
frequently use the WeChat payment tool because of its convenience, user-friendliness and the scenarios offered within the
WeChat Wallet. The respondents claimed that they will settle the bills in their daily lives via WeChat Pay. However, the
respondents in the age group of 40 or above will not use the WeChat Pay due to the security concern and they do not see the
app as a platform for commercial activities like online shopping. Throughout the study, it is recommended WeChat should put
more efforts on the security issue and improve the payment technology by adopting the near-field communication terminals
instead of requiring users to scan QR codes before they complete the transaction.
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