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Abstract : This study will discuss the growth of the market for smartphone technology in Indonesia. This country, with the
world’s fourth largest population, has a reputation as the social media capital of the world, and this reputation is largely
justified. The penetration of social media is high in Indonesia which has one of the largest global markets. Most Indonesian
users of Facebook, Twitter and other social media platforms access the sites from their mobile phones. Indonesia is expected to
continue to be a major market for digital mobile devices, such as smartphone and tablets that can access the internet. The aim
of this study to describe the way responses of Indonesian consumers to smartphone advertising using English and Indonesian
will impact on their perceptions of the prestige and product image of the advertised items and thus influence consumer
intention to purchase the item. Advertising for smartphones and similar products is intense and dynamic and often draws on
the social attitudes of Indonesians with respect to linguistic and cultural content and especially appeals to their desire to be
part of global mainstream culture. The study uses a qualitative method based on in-depth interviews with 30 participants.
Content analysis is employed to analyse the responses of Indonesian consumers to smartphone advertising that uses English
and Indonesian text. Its findings indicate that consumers’ impressions of English and Indonesian slogans influence their
attitudes toward smartphones, suggesting that linguistic context plays a role in influencing consumer purchases.
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