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Abstract : In last three decades, the global economy is substantially changed. Today, we are living in highly inter-connected
world. The global markets are more open and consumers are well informed about products and services. The information
technology revolution has broken all barriers in global business. The E-commerce has given opportunities of global trades to
corporate.  The IT  is  extensively  used in  almost  all  industries.  After  liberalization  in  1992,  the  Indian economy is  also
significantly changed. The IT (information technology) and ITES (IT enable services) are extensively used in supply chain
management. In India, previously car rental service business was dominated by local organization and operated through local
contact. This industry is very lucrative and to catch this opportunity, many new corporate have ventured into e-commerce car
rental service business in India. As the market is very competitive, branding is also very important part of marketing strategy.
Now, the E-commerce portals those are in car rental business in India have realized the importance of the same and have
started usage of all types of communication channel to promote their brand in different Indian markets. At consumer side, the
awareness is also being considerably increased due to marketing communication campaign run by these companies. This paper
aims to understand effectiveness of branding strategies in car rental business in India and also tries to identify unique
promotional strategies to consolidate brand image of this business in different Indian markets.
Keywords : branding strategies, car rental business, CRM (customer relationship management), ITES (information technology
enabled services)
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