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Abstract : The global economy has substantially changed in last three decades. Now almost all markets are transparent and
visible for global customers. The corporates are now no more reliant on local markets for trade. The information technology
revolution has changed business dynamics and marketing practices of corporate. The markets are divided into two different
formats: traditional and virtual. In very short span of time, many e-commerce portals have captured global market. This
strategy is well supported by global delivery system of multinational logistic companies. Now the markets are dealing with
global supply chain networks, which are more demand driven and customer oriented. The corporate have realized importance
of supply chain integration and marketing in this competitive environment. The Indian markets are also significantly affected
with all these changes. In terms of population, India is in second place after China. In terms of demography, almost half of the
population is of youth. It has been observed that the Indian youth are more inclined towards e-commerce and prefer to buy
goods from web portal. Initially, this trend was observed in Indian service sector, textile and electronic goods and now further
extended in other product categories. The FMCG companies have also recognized this change and started integration of their
supply chain with e-commerce platform. This paper attempts to understand contemporary marketing practices of corporate in
e-commerce business in Indian food and beverages segment and also tries to identify innovative marketing practices for proper
execution of their strategies. The findings are mainly focused on supply chain re-integration and brand building strategies with
proper utilization of social media.
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