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Abstract : This research demonstrates a systematic literature review of 62 peer-reviewed articles published in academic
journals from 2000-2016 focusing on the operation and marketing interface area. The findings show the three major clusters of
recent research domains, which is a review of the alignment between operations and marketing, identification of variables that
impact the company and analysis of the effect of interface. Moreover, the Main Path Analysis (MPA) is mapped to show the
knowledge structure of the operation and marketing interface issue. Most of the empirical research focused on company
performance and new product development then analyzed the data by the structural equation model or regression. Whereas,
some scholars studied the conflict of these two functions and proposed the requirement or step for alignment. Finally, the gaps
in the literature are provided for future research directions.
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