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Abstract : The purpose of this research was to enhance student&rsquo;s media literacy. The process was divided into 4
periods: the first phase was to hold the meeting for 100 representatives from various institutions in Thailand; the second phase
allowed them to design activities to be used in their institutions; the third implemented activities to reach other target groups;
and the last phase was to summarize results. It was found that the participants had clear understanding on media literacy.
They knew well about the media. In other words, they knew the difference between creative media and bad ones. Students
could use analytical process when searching for information. Thus, the project enabled the students to use analytical thinking
skills in designing new activities. Therefore, they could creatively integrate Thai folk song with short movies and cartoons. To
increase students&rsquo; media literacy, there should be chances for them to gain first-hand experience.
Keywords : media literacy, mechanism development, youth, project radio-television
Conference Title : ICEABM 2016 : International Conference on Economics, Accounting and Business Management
Conference Location : Amsterdam, Netherlands
Conference Dates : December 01-02, 2016

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

Vol:10, No:12, 2016

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
rin

g 
Vo

l:1
0,

 N
o:

12
, 2

01
6 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/5
64

53
.p

df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 10(12) 2016 1

https://publications.waset.org/abstracts/56453.pdf

