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Abstract : Ethical relativism, as an ethical perspective, holds that moral worth of a course of action is dependent on a
particular space and time. Moral rightness or wrongness of a course of action varies from space to space and from time to time.
In short, ethical relativism holds that morality is relative to the context. If we reflect conscientiously on the scope of this
perspective, we will find that it is wide-spread amongst the marketers involved in the offshore business. However, the irony is
that most of the marketers gone along with ethical relativism in their offshore business have been found to be unsuccessful in
terms of loss in market-share and bankruptcy. The upshot is purely self-defeating in nature for the marketers. GSK in China
and Nestle Maggi in India are some of the burning examples of that sort. The paper argues and recommends that a marketer,
as an alternative, should have recourse to Kantian ethical perspective to deliberate courses of action sensitive to offshore
business as Kantian ethical perspective is logically and methodologically sound in nature.
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