
Internet Protocol Television: A Research Study of Undergraduate Students
Analyze the Effects

Authors : Sabri Serkan Gulluoglu
Abstract : The study is aimed at examining the effects of internet marketing with IPTV on human beings. Internet marketing
with IPTV is emerging as an integral part of business strategies in today’s technologically advanced world and the business
activities all over the world are influences with the emergence of this modern marketing tool. As the population of the Internet
and on-line users’ increases, new research issues have arisen concerning the demographics and psychographics of the on-line
user and the opportunities for a product or service. In recent years, we have seen a tendency of various services converging to
the ubiquitous Internet Protocol based networks. Besides traditional Internet applications such as web browsing, email, file
transferring, and so forth, new applications have been developed to replace old communication networks. IPTV is one of the
solutions. In the future, we expect a single network, the IP network, to provide services that have been carried by different
networks today. For finding some important effects of a video based technology market web site on internet, we determine to
apply a questionnaire on university students. Recently some researches shows that in Turkey the age of people 20 to 24 use
internet when they buy some electronic devices such as cell phones, computers, etc. In questionnaire there are ten categorized
questions to evaluate the effects of IPTV when shopping. There were selected 30 students who are filling the question form
after watching an IPTV channel video for 10 minutes. This sample IPTV channel is “buy.com”, it look like an e-commerce site
with an integrated IPTV channel on. The questionnaire for the survey is constructed by using the Likert scale that is a bipolar
scaling method used to measure either positive or negative response to a statement (Likert, R) it is a common system that is
used is the surveys. By following the Likert Scale “the respondents are asked to indicate their degree of agreement with the
statement or any kind of subjective or objective evaluation of the statement. Traditionally a five-point scale is used under this
methodology”. For this study also the five point scale system is used and the respondents were asked to express their opinions
about the given statement by picking the answer from the given 5 options: “Strongly disagree, Disagree, Neither agree Nor
disagree, Agree and Strongly agree”. These points were also rates from 1-5 (Strongly disagree, Disagree, Neither disagree Nor
agree, Agree, Strongly agree). On the basis of the data gathered from the questionnaire some results are drawn in order to get
the figures and graphical representation of the study results that can demonstrate the outcomes of the research clearly.
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