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Abstract : Knowledge management practices are more contextual when they combine with the corporate culture. Each entity
has a specific cultural climate that enables knowledge sharing in both functional and individual levels.  The interactions
between people within organization can be influenced by the culture and how the knowledge is transmitted. On the other hand,
these interactions have impacts in culture modification as well. Storytelling is one of the methods in delivering the knowledge
throughout the organization. This paper aims to explore the possibility in using a quasi-folklore in the family-based business.
Folklore is defined as informal tradition culture that spreading through a word-of-mouth, without knowing the source of the
story. In this paper, the quasi-folklore term is used to differentiate it with the original term of folklore. The story is created by
somebody in the organization, not like the folklore with unknown source. However, the source is not disclosed, in order to
avoid the predicted interest from the story origin. The setting of family-based business is deliberately chosen, since the kinship
is considerably strong in this type of entity. Through a thorough literature review that relates to knowledge management,
storytelling, and folklore, this paper determines how folklore can be an option for knowledge sharing within the organization.
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