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Abstract : The purpose of the research was to examine the relationship between the marketing mix factors and valuable of
Muay Thai Training and Thai massage in foreign tourists’ perception. The research used the 8 P’s of marketing framework
presented in the theory of compound marketing services strategy. Data was collect using survey for 400 questionnaires using
the Quota sampling from foreign tourists travelling in Thailand. The data was analyzed to determine valuation statistics, the
frequency, percent average, means and standard deviation and pearson's correlation coefficients. The result shows the foreign
tourists’ perception with the marketing mix strategy in term of Muay Thai training and massage regarding curriculum areas:
product, pricing, channel distribution, Promotion, Personnel services, Physical evidence and external partnerships the overall,
it significant at a high level. The awareness level of service and value for travelers had two aspects of service quality and value
for money it significant at the highest level.
Keywords : foreign tourists’ perception, marketing mix strategy, Muay Thai training, the massage
Conference Title : ICEABM 2016 : International Conference on Economics, Accounting and Business Management
Conference Location : Amsterdam, Netherlands
Conference Dates : December 01-02, 2016

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

Vol:10, No:12, 2016

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
rin

g 
Vo

l:1
0,

 N
o:

12
, 2

01
6 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/5
55

72
.p

df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 10(12) 2016 1

https://publications.waset.org/abstracts/55572.pdf

