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Abstract : This paper experiments to consider brand equity thought in Thai academic works. This essay employs that the first
emerging of brand equity in Thai academic works and the components of brand equity which explore the extent to the
convoluted approach with other Thai social condition. In Thailand, brand equity is supposed to provide branding and brand
management replacement. However, the commitment of brand equity imposes in its proposal for seemly application in Thai
context – to develop the brand equity framework by the Thai social – culture and Thai utilization style which it is questionable
whether the brand equity in western conception is useful for characterizing the brand equity in Thailand context. In this
position, brand equity also aspects several major questions: How can western conception lead to apply in Thai business? How
can diversification be given within Thai SMEs business running? Can corporate brand valuation approach adopt in real
business doing? So this paper argues that Thai brand equity notion should reduce disturb over improvement of its self-restraint
and business area. Instead, Thai academic who are interested in brand equity can harmonize different mature bodies of
discipline and other investigative a frame of references to complete and open the recognizing of brand equity.
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