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Abstract : Though in the academic literature, it is emphasized that Public Relations (PR) should not be seen only as media
relations, in practise, the media relations has a very dominant position at the communication studies carried out by many
companies. There are many PR practitioners who have journalism background. However the number of the practitioners who
have started to work in the sector after having PR education at the universities has been highly increasing. Therefore, it can be
said that previous journalist dominance has diminished at the public relations sector in Turkey. However, by virtue of the fact
that some companies and practitioners consider the media coverage the first priority of PR, this much is certain that the
dominant position of media relations is ongoing. On the other hand, still many companies measure the success of their PR by
how much place their companies have taken. This situation creates major pressure on the PR practitioners to have close
relations with the media members and to make them write articles about their companies. Thereupon, PR practitioners have to
take the time for the media relations and the media relations comes into prominence more than the other PR functions. The
aim of this study is to reveal the PR functions at the companies and to evaluate the position of the media relations in the PR
studies. Therefore, it is aimed to find out at what extend the discourse of “Public relations is not media relations” is accepted in
practice and actualised. Accordingly, a research about 15 hotel enterprises which are located in the city of izmir will be carried
out. Izmir as one of the most important tourism destinations has many hotels. The PR/corporate communications managers will
be interviewed profoundly within the scope of this study and PR functions performed by hotels will be discussed in details in
consideration of the datum obtained.
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