World Academy of Science, Engineering and Technology
International Journal of Humanities and Social Sciences
Vol:10, No:11, 2016

Paradox of Business Strategic toward Sustainable Business: A Case Study of
Hijab Fashion in Bandung

Authors : Lisandy Arinta Suryana, Santi Novani, Utomo Sarjono

Abstract : Paradox of business strategic is associated with the contradictory practice. It becomes one of the critical way to
survive and win in the dynamic competitive landscape - high level of uncertainty and rapid change in the business
environment. Those characteristics are similar with the environment of hijab fashion business, especially in Indonesia. This
paper aims to describe the success of paradoxical strategic based on historical data of hijab fashion business which have been
validated by qualitative approach. This paper discusses two main aspects of paradoxical strategic such as paradox in human
resource management, and logistic center management. Then, the detail effects from each practice are described in term of
causal loop diagram. Moreover, the practice of paradoxical strategic depends on leadership that can make a brave and dynamic
decision by capturing the main problems and opportunities in their business, and also build commitment to achieve a specific
goal.
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