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Abstract : This article review the literature in the field among the marketing and aesthetics, the current market and customer-
oriented product sales, and gradually from the practical functionality, transformed into the visual appearance of the concept
note and the importance of marketing experience substance 'economic Aesthetics' trend. How to introduce the concept of
aesthetic and differentiate products have become an important content of marketing management in for an organization in
marketing.In previous studies,marketing aesthetic related researches are rare.Therefore, the purpose of this study to explore
the connection between aesthetics and marketing of the market economy, and aggregated content through literature review,
trying to find related research implications for the management of marketing aesthetics, market-oriented and customer value
and development of the product. In this study, the problem statement and background, the development of the theory of
evolution, as well as methods and results of discovery stage, literature review was conducted to explore. The results found: (1)
Study of  Aesthetics will  help deepen the shopping environment and service environment commonly understood.  (2)  the
perceived value of products imported aesthetic,  consumer willingness to buy, and even premium products will  be more
attractive.  (3)  marketing  personnel  for  general  marketing  management  with  a  high  degree  of  aesthetic  identity.  (4)
management in marketing aesthetics connotation, aesthetic characteristics of five elements is greatly valued by the real-time,
complex, specificity, attract sexual and richness. (5) allows consumers to experience through the process due to stimulate the
senses, the mind and thinking with the corporate brand or have a deeper link. Results of this study can be used as business in a
competitive market, new product development and design of the guide.
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