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Abstract : Internal marketing was proposed in 1970s. The theory of the concept has continually changed over the past forty
years. This study discussed the following themes: the definition and implication of internal marketing, the progress of its
development, and the evolution of its theoretical model. Moreover, the study systematically organized the strategies of the
internal marketing theory adopted on enterprise and how they were put into practice. It also compared the empirical studies
focusing on how the existent theories influenced the important variables of internal marketing. The results of this study are
expected to serve as references for future exploration of the boundary and studies aiming at how internal marketing is applied
to different types of enterprises.
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