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Abstract : Along with global industries in using technology to enhance the application, make the study drawn more close to
the people’s behavior and produce data analysis, extended out from the mental accounting of prospect theory, this paper
provides  the  marketing  and  financial  applications  in  the  field  of  exploration  and  discussions  with  the  future.  For  the
foreseeable future, the payment behavior depends on the form of currency, which affects a variety of product types on the
marketing of marketing strategy to provide diverse payment methods to enhance the overall sales performance. This not only
affects people's consumption also affects people's investments. Credit card, PayPal, Apple pay, Bitcoin and any other with
advances in technology and other emerging payment instruments, began to affect people for the value and the concept of
money.  Such as the planning of  national  social  welfare policies,  monetary and financial  regulators and regulators.  The
expansion can be expected to discuss marketing and finance-related mental problems at the same time, recent studies reflect
two different ideas, the first idea is that individuals affected by situational frames, not broad impact at the event level, affected
by the people basically mental, second idea is that when an individual event affects a broader range, and majority of people will
choose the same at the time that the rational choice. That are applied to practical application of marketing, at the same time
provide an explanation in the financial market under the anomalies, due to the financial markets has varied investment
products and different market participants, that also highlights these two points. It would provide in-depth description of
humanity's mental. Certainly, about discuss mental accounting aspects, while artificial intelligence application development,
although people would be able to reduce prejudice decisions, that will also lead to more discussion on the economic and
marketing strategy.
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