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Abstract : Purpose: This paper is aimed at exploring factors influencing online shopping intention among the young consumers
in Nigeria. Design/Methodology/approach: The paper adopted and extended Technology Acceptance Model (TAM) as the basis
for literature review. Additionally, the paper proposed a framework with the inclusion of culture as a moderating factor of
consumer online shopping intention among consumers in Nigeria.  Findings: Despite high rate of internet penetration in
Nigerian, as well  as the rapid advancement of online shopping in the world,  little attention was paid to this important
revolution specifically among Nigeria’s consumers. Based on the review of extant literature, the TAM extended to include
perceived risk and enjoyment (PR and PE) was discovered to be a better alternative framework for predicting Nigeria’s young
consumers’ online shopping intention. The moderating effect of culture in the proposed model is shown to help immensely in
ascertaining differences, if any, between various cultural groups among online shoppers in Nigeria. Originality/ value: The
critical analysis of different factors will assist practitioners (like online retailers, e-marketing managers, website developers,
etc.) by signifying which combinations of factors can best predict consumer online shopping behaviour in particular instances,
thereby resulting in effective value delivery. Online shopping is a newly adopted technology in Nigeria, hence the paper will
give a clear focus for effective e-marketing strategy. In addition, the proposed framework in this paper will guide future
researchers by providing a tool for systematic evaluation and testing of real empirical situation of online shopping in Nigeria.
Keywords : online shopping, perceived ease of use, perceived usefulness, perceived enjoyment, technology acceptance model,
Nigeria
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