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Abstract : Consumers’ switching GSM operators’ has been an important research issue since the rise of their competitive
offers. Recent research has looked at consumer switching behavior through the theory of planned behavior, but not yet
extended the theory with identity, psycho-social and cultural influences within the service context. This research explores an
extended version of the theory of planned behavior including social and financial risks and brand loyalty. Moreover, the role of
individualism  and  collectivism  at  the  individual  level  is  investigated  in  a  collectivistic  culture  that  moves  toward  to
individualism due to changing family relationships, use of technology and education. Our preliminary analysis showed that
financial risk and vertical individualism prove to be a significant determinant of intention to switch. The study also investigates
social  risk  and  intention,  subjective  norm,  perceived  behavioral  control  relationship.  The  effect  of  individualism  and
collectivism and attitudes relationship has been also examined within a service industry. Implications for marketing managers
and scholars are also discussed.
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