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Abstract : The early eighties saw the rise of a new research trend in several prestigious journals, mainly articles that related
emotions with the decision-making processes of the consumer, and stopped treating them as external elements. That is why we
ask questions such as: what are emotions? Are there different types of emotions? What components do they have? Which
theories exist about them? In this study, we will review the main theories and components of emotion analysing the cognitive
factor and the different emotional states that are generally recognizable with a focus in the classic debate as to whether they
occur before the cognitive process or the affective process.
Keywords : emotion, consumer behaviour, feelings, decision making
Conference Title : ICEM 2016 : International Conference on Economics and Marketing
Conference Location : Madrid, Spain
Conference Dates : March 24-25, 2016

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

Vol:10, No:03, 2016

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
rin

g 
Vo

l:1
0,

 N
o:

03
, 2

01
6 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/4
80

49
.p

df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 10(03) 2016 1

https://publications.waset.org/abstracts/48049.pdf

