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Abstract : This research work was prompted by the very important role e-commerce plays in every organization, be it private
or public. The underlying objective of this study is to have a critical appraisal of the extent to which e-commerce impacts on
organizational effectiveness. This research was carried out using Zenith Bank Plc as a case study. Relevant data were collected
through structured questionnaire, oral interview, journals, newspapers, and textbooks. The data collected were analyzed and
hypotheses were tested. Based on the result of the hypotheses, it  was observed that e-commerce is significant to every
organization.  Through e-commerce,  fast  services delivery would be guaranteed to customers,  this  would lead to higher
productivity and profit for organizations. E-commerce should be managed in such a way that it does not alienate customers; it
should also prevent enormous risks that are associated with e-commerce.
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