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Abstract : The parallel usage of different media channels has increased recently owing to technological advances. Second
Screen describes the use of a second device by television viewers to consume further content which is related to the program
they are watching. This study analysed the characteristics of football spectators regarding their media consumption in relation
to Second Screen usage while watching a football match on TV. The existing literature on Second Screen usage is still very
limited, especially in the context of particular broadcasting settings such as sport or even more specific such as football
matches. Therefore, the primary research objective was to reveal first insights into the user behaviour of football spectators
regarding Second Screen services. The survey, which was conducted among German football supporters in 2015, revealed
some characteristics such as the identification and involvement into the sports which are related to an increased use of Second
Screen services. One important finding for football supporters was that at the time of a match they have a lower parallel media
usage compared to other TV broadcastings. Nevertheless, if supporters used a second device while watching a match on TV,
then they were using specific Second Screen services. This means they searched for more content related information. The
findings on the habits and characteristics of people who are using Second Screen services are relevant for future developments
in that area as well as for marketing decisions.
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