
Identification of Ice Hockey World Championship International Sports Event
through Brand Personality

Authors : Eva Čáslavová, Andrej Višněvský
Abstract : This research focused on the dimensions of brand personality of the Ice Hockey World Championship sporting
event.  The authors  compared the elements  in  relation to  different  demographic  groups including gender,  age,  level  of
education and student status of the population of Prague. Moreover, the differences of opinions of respondents who had
experience of visiting a sports event and those who had not were assessed. In the research, the modified brand personality
scale  was  used.  This  modified  scale  consists  of  five  dimensions:  responsibility,  activity,  toughness,  individuality  and
emotionality, none of which was previously tested. The authors had an intentional sample of 291 respondents from Prague
available, ranging in age from 18 years to 75 years, with either a high school or university education. The respondents rated
the characteristic features in a seven-point Likert Scale and the data was collected in November 2012. The results suggest that
the Ice Hockey World Championship is most identified with these dimensions: responsibility, emotionality and activity. Men had
higher mean scores (4.93) on the Likert Scale in the emotionality dimension, while women had higher mean scores (4.91) in the
activity dimension. Those respondents with experience visiting an Ice Hockey World Championship match had the highest
mean score (5.10) in the emotionality dimension. This research had expected to show more pronounced mean values (above
six) on the Likert scale in the emotionality and activity dimensions that more strongly characterize the brand personality of the
Ice Hockey World Championship, however this expectation was not confirmed.
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