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Abstract : Business Intelligence is a methodology that exploits the data to produce information and knowledge systematically,
business intelligence can support the decision-making process. Some methods in business intelligence are data warehouse and
data mining. A data warehouse can store historical data from transactional data. For data modelling in data warehouse, we
apply dimensional modelling by Kimball. While data mining is used to extracting patterns from the data and get insight from
the data. Data mining has many techniques, one of which is segmentation. For profiling of telecommunication customer, we use
customer segmentation according to customer’s usage of services, customer invoice and customer payment. Customers can be
grouped according to their characteristics and can be identified the profitable customers. We apply K-Means Clustering
Algorithm for segmentation. The input variable for that algorithm we use RFM (Recency, Frequency and Monetary) model. All
process in data mining, we use tools IBM SPSS modeller.
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