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Abstract : In this article, a class of e-business strategy planning parameters are introduced and their effect on financial and
non-financial  performance  of  e-businesses  and  organizations  is  investigated.  The  relationships  between  these  strategic
planning parameters, i.e. Formality, Participation, Sophistication, Thoroughness, Synergy and Cooperation, Entropic Factor,
Adaptivity, Uncertainty and Financial and Non-Financial Performance are examined and the directions of these relationships
are given. A conceptual model has been constructed and quantitative research methods can be used to test the considered
eight hypotheses. In the framework of e-business strategy planning this research study clearly demonstrates how strategic
planning components have positive relationships with e-business strategy management and performance.
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