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Abstract : Language is the emblem of a culture, representing the extension of cultural life. In addition, it is also an important
tool for communication and message transmission. It carries not only information but also covers the self-conscious of the
information constructor as well as the situational experiences of users from different backgrounds. Moreover, design can be
regarded as a language, a dynamic process of coding and decoding. With the designers’ experiences in everyday life, they bring
them into the products’ experiences. Considered from the aspects of atmosphere and the five senses, a designer should
consider and reconsider how to communicate the messages effectively to suit the users’ needs. In the process of language
learning, we should understand the construction behind it and the rules of the compositions of language codes. Regarding the
understanding of the design of works or the form of product construction, it is necessary for us to understand the coding
system during the process of product construction. The form (signifiers) and meanings (signified) of Chinese characters are
closely related. At the same time, it is also a process of simplifying the complicated to the simple. This study discusses the
chinese characters that used in the cultural symbols construction, and analysis of existing products by Peirce's semiotic
triangles. Through people's cognition of Chinese characters and constitute method, help to understand the way of construction
product symbol.
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