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Abstract : The present study explains the somatic marker theory of Antonio Damasio, which indicates that when making a
decision, the stored or possible future scenarios (future memory) images allow people to feel for a moment what would happen
when they make a choice, and how this is emotionally marked. This process can be conscious or unconscious. The development
of new Neuromarketing techniques such as functional magnetic resonance imaging (fMRI), carries a greater understanding of
how the brain functions and consumer behavior. In the results observed in different studies using fMRI, the evidence suggests
that the somatic marker and future memories influence the decision-making process, adding a positive or negative emotional
component to the options. This would mean that all decisions would involve a present emotional component, with a rational
cost-benefit analysis that can be performed later.
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