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Abstract : Brand mascots are the cartoon characters, which are mainly designed for advertising or other related marketing
purposes. Many brand mascots are extremely popular, since they were presented in commercial advertisements and Line
Stickers. Brand Line Stickers could lead the users to identify with the brand and brand mascots, where might influence users
to become loyal customers, and share the identity with the brand. The objective of the current study is to examine the effect of
brand mascots on consumers&rsquo; decision and consumers&rsquo; intention to purchase the product. This study involved
400 participants, using cluster sampling from 50 districts in Bangkok metropolitan area. The descriptive analysis shows that
using brand mascot causes consumers&#39; positive attitude toward the products, and also heightens the possibility to
purchasing the products. The current study suggests the new type of marketing strategy, which is brand fandom. This study
has also contributed the knowledge to the area of integrated marketing communication and identification theory.
Keywords : brand mascot, consumers’ behavior, marketing communication, purchasing
Conference Title : ICEBMM 2016 : International Conference on Economics, Business and Marketing Management
Conference Location : Prague, Czechia
Conference Dates : March 30-31, 2016

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

Vol:10, No:03, 2016

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
rin

g 
Vo

l:1
0,

 N
o:

03
, 2

01
6 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/4
47

98
.p

df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 10(03) 2016 1

https://publications.waset.org/abstracts/44798.pdf

