
The Features of the Synergistic Approach in Marketing Management to
Regional Level

Authors : Evgeni Baratashvili, Anzor Abralava, Rusudan Kutateladze, Nino Pailodze, Irma Makharashvili, Larisa Takalandze
Abstract : Sinergy as a neological term is reflected in modern sciences. It can be found in the various fields of science
including the humanities and technical sciences. Among them are biology and medicine, philology, economy and etc. Synergy is
the  received  surplus  of  marginal  high  total  effect  of  the  groups,  consolidated  by  one  common idea,  received  through
endeavored applies of their combined tools, via obtained effect of the separate independent actions of the groups. In the
conditions of market economy, according the terms of new communication terminology, synergy effects on management and
marketing  successfully  as  well  as  on  purity  defense  of  native  language.  The well-known scientist’s  and public  figure’s
Academician I. Prangishvili’s works are especially valuable in this aspect. In our opinion the entropy research is linked to his
name in our country. In modern economy, the current qualitative changes shows us that the most number of factors and issues
have been regrouped. They have a great influence and even define the economic development. The declining abilities of
traditional recourses of economic growth have been related on the use of their physical abilities and their moving closer to the
edge. Also it is related on the reduced effectiveness, which at the same time increases the expenditures. This means that the
leading must be the innovative process system of products and services in the economic growth model. In our opinion the
above mentioned system is distinguished with the synergistic approach. It should be noted that the main components of the
innovative system are technological, scientific and scientific-technical, social-organizational, managerial and cognitive changes.
All of them are reflected on scientific works and inventions in the proper dosages, in know-how and material source. At any
stage they create the reproduction cycle. The innovations are different from each other by technologies, origination, design,
innovation and quality, subject-content structure, by the the spread of economic processes and the impact of the level of it’s
distribution. We have presented a generalized statement of an innovative approach, which is not a single act of innovation but
it  is  also  targeted  system  of  the  development,  implementation,  reconciling-exploitation,  production,  diffusion  and
commercialization of news. The innovative approaches should be considered as the creation of news, in-depth process of
creativity as an innovative alternative to the realization of innovative and entrepreneurial efforts and measures, in order to
meet the requirements of the permanent process.
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