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Abstract : The objectives of this research are to assess the prevalence of travel businesses websites in Thailand, investigate
and evaluate the quality of travel business websites in Thailand. The sample size includes 323 websites from the population of
1,458 websites. The study covers 4 types of travel business websites including: 78 general travel agents, 30 online reservation
travel agents, 205 hotels, 7 airlines, and 3 car-rental companies with nation-wide operation. The findings indicated that e-
tourism in Thailand is at its growth stage, with only 13% of travel businesses having websites, 28% of them providing e-mail
and the quality of travel business websites in Thailand was at the average level. Seven common problems were found in
websites: lack of travel essential information, insufficient transportation information, lack of navigation tools, lack of link pages
to other organizations, lack of safety features, unclear online booking functions, and lack of special features also as well.
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