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Abstract : The study aims to explore microblog users&rsquo; emotion expression and sharing behaviors on the Chinese
microblog (Weibo). The first theme of study analyzed whether microblog emotions impact readers&rsquo; message sharing
behaviors,  specifically,  how  the  strength  of  emotion  (positive  and  negative)  in  microblog  messages  facilitate/inhibit
readers&rsquo; sharing behaviors. The second theme compared the differences among the three types of microblog users (i.e.,
verified enterprise users, verified individual users and unverified users) in terms of their profiles and microblog behaviors. A
total of 7114 microblog messages about 24 hot public events in China were sampled from Sina Weibo. The first study results
show that strength of negative emotions that microblog messages carry significantly increase the possibility of the message
being shared. The second study results indicate that there are significant differences across the three types of users in terms of
their emotion expression and its influence on microblog behaviors.
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