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Abstract : The importance of culture and tourism in the attractiveness and competitiveness of the countries is central, and
many regions are evidencing their cultural assets, tangible and intangible, as a means to create comparative advantages in
tourism and produce a distinctive place in response to the pressures of globalization. Culture and tourism are interlinked
because of their obvious combination and growth potential. Cultural tourism is a crucial global tourism market with fast
growing. Regions can develop significant relations between culture and tourism to increase their attractiveness as places to
visit, live and invest, increasing their competitiveness. Accordingly, having new and creative approach to historical areas as
cultural  value-based destinations can improve their conditions to promote tourism. Furthermore,  in 21st century,  media
become the most important factor affecting the development of urban cities, including public places. As a result of the digital
revolution, re-imaging and re-linkage public places by media are essential to create more interactions between public spaces
and users, interaction media display, and urban screens, one of the most important defined media. This interaction can
transform the urban space from being neglected to be more interactive space with users, especially the pedestrians. The paper
focuses on The Walled City of Famagusta. As many other historic quarters elsewhere in the world, is in a process, of decay and
deterioration, and its functionally distinctive areas are severely threatened by physical,  functional,  locational,  and image
obsolescence at varying degrees. So the focus on the future development of this area through tourism promotion can be an
appropriate decision for the monument enhancement of the spatial quality in Walled City of Famagusta. In this paper, it is
aimed to identify the effects of these new digital factors to transform public spaces especially in historic urban areas to
promote creative tourism. Accordingly, two different analysis methods are used as well as a theoretical review. The first is case
study on site and the second is Close ended questionnaire, test many concepts raised in this paper. The physical analysis on
site carried out in order to evaluate the walled city restoration for touristic purpose. Besides, theoretical review is done in
order to provide background to the subject and cleared Factors to attract tourists.
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