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Abstract : In changing modern economic conditions of the world, one the most important issues facing managers of firms, is
increasing  the  sales  and  profitability  through  sales  of  newly  developed  products.  This  is  while  purpose  of  decreasing
unnecessary costs is one of the most essential programs of smart managers for more implementation with new conditions in
current business. In modern life, condition of misgiving is dominant in all of the industries. Accordingly, in this research,
influence of different aspects of presenting products to the market is investigated. This study is done through a Quantitative-
Qualitative (Interviews and Questionnaire) approach. In sum, 103 of informed managers and experts of Pars-Khazar Company
have been examined through census. Validity of measurement tools was approved through judgments of experts. Reliability of
tools was gained through Cronbach's alpha coefficient in size of 0.930 and in sum, validity and reliability of tools were
approved generally. Results of regression test revealed that the influence of all aspects of product introduction supported the
performance of product, positively and significantly. In addition that influence of two new factors raised from the interview,
namely Human Resource Management and Management of product’s pre-test on performance of products was approved.
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