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Abstract :  Nowadays,  customer satisfaction and discovering the superior  services,  are counted as  vital  issues in  most
manufacturing and services companies. In these terms, gaining the competitive advantage by a business depends on products
and services which are able to cause the customer satisfaction. Given the importance of this subject, this paper tries to
investigate the correlation between components  of  customer satisfaction and gaining the competitive  advantage by the
business. For this purpose, after reviewing the research literature and doing deep interviews with authors and active people in
the industry, based on the variables affecting the customer satisfaction and determinant components of business competitive
advantage, research questionnaire was prepared. In sum, 96 executives of PARS-KHAZAR Company were asked in a survey.
The results of P.L.S. Test for the research structure analysis showed that the measuring tools in terms of technical features,
like convergent and divergent validity and compound reliability were very appropriate. Moreover the results showed that, the
structure of products and factors related to foundation, has affected the competitive advantage performance positively and
significantly; but the influence of structure of services and business environment on competitive advantage was not confirmed.
Keywords : customer satisfaction, competitive advantage, products, foundation, home appliances
Conference Title : ICMBSS 2016 : International Conference on Management, Business and Social Sciences
Conference Location : London, United Kingdom
Conference Dates : January 18-19, 2016

World Academy of Science, Engineering and Technology
International Journal of Social and Business Sciences

Vol:10, No:01, 2016

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 S
oc

ia
l a

nd
 B

us
in

es
s 

Sc
ie

nc
es

 V
ol

:1
0,

 N
o:

01
, 2

01
6 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/4
27

66
.p

df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 10(01) 2016 1

https://publications.waset.org/abstracts/42766.pdf

