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Abstract : The current study was the succession of a previous study on value added of recycling business management. Its
aims are to 1) explore conditions on how to increasing value add of Thai recycling business, and 2) exam the implementation of
the 3-staged plan (short, medium, and long term), suggested by the former study, to increase value added of the recycling
business as immediate mechanisms to accelerate government operation. Quantitative and qualitative methods were utilized in
this research. A qualitative research consisted of in-depth interviews and focus group discussions. Responses were obtained
from owners of the waste separation plants, and recycle shops, as well as officers in relevant governmental agencies. They
were randomly selected via Quota Sampling. Data was analyzed via content analysis. The sample used for quantitative method
consisted of  1,274 licensed recycling operators in eight provinces.  The operators were randomly stratified via sampling
method. Data were analyzed via descriptive statistics frequency, percentage, average (mean), and standard deviation. The
study recommended three-staged plan: short, medium, and long terms. The plan included the development of logistics, the
provision of quality market/plants, the amendment of recycling rules/regulation, the restructuring recycling business, the
establishment of green-purchasing recycling center, support for the campaigns run by the International Green Purchasing
Network (IGPN), conferences/workshops as a public forum to share insights among experts/concern people.
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