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Abstract : An empirical research design will analyze different factors/predictors children use to influence their parents in the
family buying decision process in the unexplored area of British Bangladeshi children in the United Kingdom. The proposed
conceptual model of factors- buying decision making process will be tested by the Structure Equation Model. A structured
Questionnaire and secondary sources will employ to collect data and analyse and measure the validity by Statistical tools
(SPSS) and Microsoft Excel. The Contemporary research aims to use the deductive approach developing the research questions
and testing the hypothesis to identify the impact of different strategies British Bangladeshi children used to influence their
parents in the family buying decision which was overlooked in the previous research.
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