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Abstract : This study aimed to analyze the effect of the motivation of Chinese tourists to visit North Korea on their decision
making process. Chinese tourists account for a considerable portion of foreign tourists in the world, while North Korea is the
favorite tourist attraction of Chinese tourists. The motivation to visit North Korea was divided into three factors: the redness,
which is the modern cultural heritage of Communism based on the red tourism accounting for the significant portion of
domestic tourism, the novelty of the special environment of North Korean society, and the convenience of tour to North Korea
in terms of geographical distance and policy of China. Red tourism refers to visiting the places of revolutionary events,
monuments, artifacts and the residences of previous communist leaders, and other places related to the past Chinese
Communist Party. As a revolutionary tourism, red tourism has recently been taking place in the old communist countries to
recall their memories on the revolutionary places in China, as well as in North Korea, Vietnam, Cambodia, Russia, Bulgaria,
Cuba, etc. In order to examine the effect of the segmented motivations on the revisit intention of Chinese tourists who have
experienced a tour to North Korea, this study employed the model of goal-directed behavior, a model developed by adding a
variable of emotion to the theory of planned behavior, which has a strong explanatory power on the decision making process of
people in social science. For achieving the aim of the study, the data was collected through the survey in Dandong, China
against Chinese tourists who have visited North Korea. The results of this study found that not only the novelty of North Korea,
but also the redness, which accounts for the largest proportion in the domestic tourism, are significantly affecting overseas
tour of Chinese tourists at this time point where overseas tour of Chinese tourists continue to increase. The results, therefore,
suggest that the old communist countries, including those in Asia, need an emotional promotion strategy that stimulates
nostalgia by focusing on the redness of the modern cultural heritage of Communism to attract Chinese tourists.
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