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Abstract : The industry of home appliances may beone of theindustries which has the highest competition, and actually what
can guarantee the survival of this industry is discovering the superior services. A trend to provide quality products and services
plays an important role in this industry because discovering the services is counted as a vital affair for Manufacturing
Organizations’ survival and profitability. Given the importance of the topic, this paper attempts to investigate the relative
priority of the factors influencing the customer satisfaction in gaining the competitive advantage in Pars-Khazar Company. In
sum, 96 executives of Pars-Khazar Company where investigated in a census. For this purpose, after reviewing the research
literature and performing deep interviews between pundits and experts active in the industry, the research questionnaire was
made based on variables affecting customer satisfaction and components determining business competitive advantage.
Determining the content validity took place by judgement of the experts. The reliability of each structure was measured based
on Cronbach’s alpha coefficient. Since the value of Cronbach's alpha was higher than 0.7 for each structure, internal
consistency of statements was high and the reliability of the questionnaire was acceptable. The data analysis was also done
with Kulmgrf-asmyrnf test and Friedman test using SPSS software. The results showed that in dimension of factors affecting
customer satisfaction, the History of trade name (brand), Familiarity with the product brand, Brand reputation and Safety have
the highest value of priority respectively, and the variable of firm growth has the highest value of priority among the
components determining the performance of competitive advantage.
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