
Economic Value Added of Green Marketing for Urban Commerical Center
Authors : Kuo-Wei Hsu, Yen-Ting, Wu
Abstract : Recently, green marketing issues have emerged as the developing direction for local governments and social
enterprises. At the same time, many social enterprises have considered how to effectively create a low-carbon and sustainable
environment.  Local government has a role to play in promoting low-carbon life styles and creating a green sustainable
environment within this green marketing trend. Therefore, urban commercial centers have implemented relevant plans such
as:  Green Store,  Green Action  Shops,  Green Restaurants  and Green Hotels.  The  purpose  of  these  plans  to  select  the
commercial  center  organizations  have  potential  energy  saving  demonstration  and  environmental  greenification.  These
organizations are willing to provide assistance counseling and become a green demonstration district, thereby promoting the
major shopping district to take the initiative to enhance its green competitiveness. Finally, they create a new landscape for the
commercial center. Studies on green marketing in commercial centers are seen as less attractive and only a few studies for
commercial centers have focused on green marketing strategies. There is no empirical evidence for how commercial center
managers evaluate a commercial center green marketing strategy. This research investigated the major commercial centers in
Taichung City and found green marketing helps to enhance the connection between the urban commercial center value and
society value, shape corporate image with social responsibility and create brand value, and therefore impact the increase of
economic value.
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