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Abstract : The purposes of this research are to make comparisons in respect of the behaviors on the use of the services of
metered taxi classified by the demographic factor and to study the influence of the recognition on service quality having the
effect on usage behaviors of metered taxi services of consumers in Bangkok Metropolitan Areas. The samples used in this
research are 400 metered taxi service users in Bangkok Metropolitan Areas and use a questionnaire as the tool for collecting
the data. Analysis statistics is mean and multiple regression analysis. Results of the research revealed that the consumers
recognize the overall  quality of services in each aspect include tangible aspects of the service, responses to customers,
assurance on the confidence, understanding and knowing of customers which is rated at the moderate level except the aspect
of the assurance on the confidence and trustworthiness which are rated at a high level. For the result of a hypothetical test, it
is found that the quality in providing the services on the aspect of the assurance given to the customers has the effect on the
usage behaviors of metered taxi services and the aspect of the frequency on the use of the services per month which in this
connection. Such variable can forecast at one point nine percent (1.9%). In addition, quality in providing the services and the
aspect of the responses to customers have the effect on the behaviors on the use of metered taxi services on the aspect of the
expenses on the use of services per month which in this connection, such variable can forecast at two point one percent (2.1%).
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