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Abstract : The purpose of this research was to study customer relationship management on social media affecting brand
loyalty of Siam Commercial Bank in Bangkok. The statistics used in data analysis were frequency, mean, standard deviation,
and Pearson&rsquo;s correlation coefficient based on social science statistic program. The result of the study found that the
majority of the respondents were female, 37&ndash;47 years old of age, bachelor degree of education and monthly income
between 10,001 and 15,000 Baht. In addition, customer relationship management in the overall and by each aspect of
formulating, maintaining, and extending the customer relationship had a high score. Furthermore, the result of hypothesis
testing showed that the difference of the customer&rsquo;s age, education, occupation, average monthly income had the
difference in brand loyalty with the statistical significance level of 0.05 and customer relationship management had related
with brand loyalty in the same direction with the low level of statistical significance 0.05.
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