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Abstract : The purpose of this research was to study factors that were related with travel behaviors of Thai tourists at the
Ayothaya Floating Market, Phra Nakhon Sri Ayutthaya. The quantitative research was conducted with 400 samples of Thai
tourists traveling to the Ayothaya Floating Market. The Questionnaire was a tool used to collect data, and the statistics used for
data analysis were mean and Pearson product moment correlation coefficient. The results found that Thai tourists focused on
attraction, easy access and facilities of the tourist spot at a high level. In addition, they gave priority to the marketing mix in
the dimension of products, price, and distribution channels at a high level as well. For marketing promotion, it was at the
moderate level. The results of hypothesis testing revealed that factors related to the attractions of the tourist destination, easy
access to the tourist destination, the facilities of the tourist spot, and product and price of the marketing mix were associated
with travel behaviors in the aspect of the number of visits used and the budget on tourism.
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