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Abstract : This study aims to investigate the consumer behavior and marketing mixed factor affect on consumer decision
making for independent movies presented in Lido cinema. The research method will use quantitative research, data was
collected by questionnaires distributed to the audience in the Lido cinema for 400 sample by accidental sampling technique.
Data was analyzed by descriptive statistic including percentage, mean, standard deviation and inferential statistic including
independent t-test for hypothesis testing. The results showed that marketing mixed factors affecting consumer decision-making
for Independent movies presented in Lido cinema by gender as different as less than the 0.05 significance level, it was found
that the kind of movie ,quality of theater ,price of ticket, facility of watching movies, staff services and promotion of Lido
cinema respectively had a vital influence on their attention and response which makes the advertisement more attractive is in
harmony with the research hypotheses also.
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